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This month’s DEN topic is a great opportunity for nonprofit organizations of any
size to understand how they can use strategic marketing as a tool to help meet
their fundraising goals. Learn ways to use strategic marketing to engage new
donors and provide stewardship to current and lapsed donors. Learn from two
experts in our community!

If you would like to submit you questions ahead of time please email
jenniferleahmartinez@gmail.com by 9AM on Monday, March 16, 2009

Scott Faust , Executive Director for Strategic C ommunications
California State University, Monterey Bay

As executive director for strategic communications at California State University, Monterey Bay
Scott’s responsibilities include university marketing, media relations, publications, internal
communications, crisis communications and oversight of KAZU radio. He joined the staff of CSU
Monterey Bay in the division of University Advancement in March 2008 after a 26-year career as a
newspaper journalist. Most recently, he was general manager and executive editor for The Salinas
Californian and its related non-daily publications and websites. He moved to Salinas in 2000 with
his wife, Lee, and sons, Theo and Cal. Previously, he worked at newspapers in Reno, Visalia,
Rockford, lll., Detroit and Wichita, Kan., including 21 years with Gannett Co. Inc. Scott received his
Bachelor of Science degree in journalism from The University of Kansas in 1982. He is now
pursuing a master’s degree in communication and leadership from Gonzaga University in Spokane,
Wash., through the university’s online program.

Kathy Schipper, Creative Director and Principal
Schipper Design +

Kathy Schipper has decades of hands-on experience in both sales and marketing. Early in her
career, Kathy worked as a publishing representative for a national educational company. Her
twelve years with the company earned her numerous accolades and awards in her marketing and
sales efforts. Kathy moved into marketing and creative design in 1998, working for three years as
Creative Director for a central California marketing agency. Since then Kathy has helped dozens of
clients realize their revenue potentials through side-by-side work in positioning and successfully
branding the company image. In 2003, Kathy founded Schipper Design+, a marketing and design
agency dedicated to the same kind of energetic ingenuity that built her success. Schipper Design +
is committed to understanding and transforming the needs of each client into a design and identity
that meets their business goals. Kathy received her degree in Communications from the University
of San Francisco.



The mission of the
Development Executives
Network is to provide
useful, high quality
programs and training,
build a sense of
community among local
nonprofits and provide

members and guests with

the opportunity to network

with each other.

Learn New Skills On a Tight Training Budget...
and You Can Wear Your PJs!
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For more information on Planned Giving visit http://www.pppnet.org/resource center.html
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March 23"
The Grill at Ryan Ranch

$10 includes appetizers and one free drink




Donor Stewardship
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Employment Opportunities

Carmel Public Library Foundation, Executive Directo r

The Carmel Public Library Foundation has an immediate opening for an Executive Director. This is initially a part-
time position. A candidate should have demonstrated successful fund-raising experience and should be able to
take on significant development responsibilities. Send resume to Carmel Public Library Foundation, P.O. Box
2042, Carmel, CA 93921 or email to jnewman@carmelpubliclibraryfoundation.org.

CSUMB, Major Gifts Officer

Major Giving Officer engages, cultivates, solicits, and stewards alumni, parents, and friends who have the
capacity to make either major direct or planned gifts to the CSU Monterey Bay.

Manages an assigned cadre of approximately 200 prospective donors for major gift commitments for
identified CSU Monterey Bay fundraising objectives: to include identification, cultivation, solicitation and
stewardship. Conducts approximately 150 major contacts to include 20 evaluation contacts and 30
solicitation contacts. Conducts at least 300 other contacts. Develops written engagement and solicitation
strategies; moves prospective donors through the traditional cultivation, solicitation and stewardship cycle
recording actions in a moves management system. Dollars raised goal will be a function of time in the job
progressing to full productivity in year 3 of employment.

Supports the Annual Gift program with her/his assigned prospect cadre in addition to cultivating major
gifts.

Assists the Executive Director of Development in the preparation and implementation of a development
strategic plan.

Assists the entire University Advancement office in its functions and coordination of activities, including
coordinating with other offices of the University.

Participates in the activities of committees and organizations to insure that appropriate development
policies, procedures and safeguards exist and function in the best interest of the University.

Supervises assigned support staff providing evaluations and feedback for all areas of responsibility.

CSUMB, Leadership Gift Officer

Leadership Gift Officer identifies, engages, cultivates, solicits, and stewards alumni, parents, and friends who
have the capacity to make either planned or direct leadership gifts for identified CSU Monterey Bay fundraising
objectives.

Manages an assigned cadre of approximately 125 prospective donors for leadership gift commitments for
identified CSU Monterey Bay fundraising objectives: to include identification, cultivation, solicitation and
stewardship. Each year, conducts a minimum 150 major contacts (to include 15 evaluation visits and 25
solicitation and at least 300 other contacts. Develops written engagement and solicitation strategies;
moves prospective donors through the traditional cultivation, solicitation and stewardship cycle recording
actions in a moves management system. Dollars raised goal will be a function of time in the job
progressing to full productivity in year 3 of employment.

Supervises the Planned Giving Program in coordination with the overall University Advancement mission.
Duties include: managing an appropriate volunteer committee, preparing planned giving marketing
materials, providing expertise to other development officers regarding planned giving vehicles, and
supervising a "Legacy Gift Society." Coordinates with legal, accounting and other professional advisors for
the Planned Giving Program.

Supports the Annual Gift program with her/his assigned prospect cadre in addition to cultivating leadership
gifts.

Assists the Executive Director of Development in the preparation and implementation of a Development
strategic plan.

For more information on the CSUMB positions, visit www.CSUMB.edu

www.DevelopmentExecutivesNetwork.org



Have an item you would
like to include in a future
DEN newsletter? Please
email employment
opportunities, professional
development, photos, etc.
to Stacy Schmidt at
sschmidt@spcamc.org by
March 25™.

Professional Development

Introduction to Grant Proposal Writing
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